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PROJECT DETAILS

Key Action 2: School Exchange Strategic Partnerships

project duration: 24 months (01.09.2018 — 31.08.2020)

project reference number: 2018-1-UK01-KA229-048124 5

approved budget: 33090 euros

Beneficiary: Scoala Gimnaziala ,,lon Bancila”, Braila
PROJECT COORDINATOR: Stroud High School Academy Ltd, the UK
PARTNER SCHOOLS:

Liceo Scientifico Statale Democrito, ITALY

Colegio Santo Angel de la Guarda, SPAIN

lzmir Anadolu Lisesi, TURKEY

Scoala Gimnaziala ,,lon Bancila”, ROMANIA

Agrupamento de Escolas de Gondifelos, PORTUGAL
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PROJECT DETAILS

The project is split into 6 phases during which the students learn
new information on various aspects of city life:

Phase 1: past - present - future urban design

Phase 2: provision of food and shelter to a growing, aging, changing
population

Phase 3: sources and resources for powering the urban
environment

Phase 4: provision of appropriate health and social care facilities

Phase 5: developing education and employment opportunities in a
changing world

Phase 6: culture, religion and leisure in a mixed population
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PROJECT DETAILS

The project’s main product will be a new, computer-
designed city, “built” by using the 3D modelling software
SketchUp.

The knowledge gained during the 6 phases of the project
will be used with the purpose of creating this new city,
which will offer its inhabitants better facilities and
opportunities than those provided by the cities they
currently live in.
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During the short-term exchange of groups of
students in Rome (12-16 November, 2018), the
participating students

analysed the past and the present urban design
based on comparing and contrasting ancient
Rome and present Rome

lay the basis of the new city about to be
created

learnt the basics of using SketchUp
created a project logo on computers



THE FIRST STEP IN EACH PROJECT: TEACHING OUR
STUDENTS HOW TO CREATE A PROJECT LOGO

A corporate identity is the identity of a corporation.
Corporations are businesses.
An identity of a business is often a logo.

We can call a corporate identity a logo or a brand.



Increase awareness of a business or products

Advertise a business or products

Link to the nature of the company or products

Give value to a business or products

Even without the words, we can still recognise a corporation.
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McDonald’s

We know they sell sports related products.
We expect a certain quality.
We expect a high price.

We know they sell fast food.
We expect it to be at a low price.

We know they sell technology.
We expect a certain quality.
We expect a high price.



well-considered typography
well-considered colours
well-considered simplistic shapes

well-considered layout/composition



Typography is the
You could say a

Different lettering styles give people different feelings, or appeal to certain people.

Comic sans is clear and easy to read but a little boring.
Bavhavurs isr contemporary and dersigner.

Jokerman is fun and apprals o children,

Bradt seniht ¢ dophisticated and appeals o adalls.



There is a theory that some colours work better together than others.

A circle split into 12 pieces is called a colour wheel.



Primary colours

The primary colours are and yellow.
All the colours in the world are made up of use these colours.

Black and white can be added to give tone.




Secondary colours

A direct mix of two primary colours makes a secondary colour
and blue making
and yellow making

Blue and yellow making




Tertiary Colours

All the colours in-between are tertiary colours
They are mixtures of primary and secondary colours

Redish oranges
Orangy reds
Yellowish oranges
Bluey purples
Purply blues




Complementary and harmonious

Complimentary colours “compliment” each

other.
These are opposite on the colour wheel.
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Harmonious colours work in “harmony”

with each other.
These sit next to each other on the colour

wheel.




Colours and their associations

Colours often provoke feelings or connections.




Wally Olins

Wally Olins was a British practitioner for corporate identity and
branding.

Here is some of his work. l II r



Extension task: come up with a strapline

Logos often come with “strap lines”. These are sometimes known as Slogans.
These are short catchy sentences that relate to the business.

ME- o\ () g
adidas &2 -

:. I--

“Just do it" "Impossible “I'm lovin’ it" “Fieas'-"urlng‘l';
is Nothing" Expensive’

@ Aucds LOREAL Gillette

“The Ultimate “Vorsprung “Because “The Best
Driving Machine” durch El:hnlk I'm worth it" A I'ulan Can Get"

<)
TESCO |ohnlewis HSBC

“Every Little Helps® "Never Knowingly "The World’s Always Coca-Cola"
Undersold” Local Bank”

De Beers

“A Diamond |s *For Successful  “The Tntall?[ Tropical Dnes eva{:tl?: what
Forever" Living” sie” it says on the tin"



https://www.google.co.uk/url?sa=i&rct=j&q=&esrc=s&source=images&cd=&cad=rja&uact=8&ved=2ahUKEwim2ebDsKzeAhXD0qQKHc2BAoEQjRx6BAgBEAU&url=https://www.pinterest.co.uk/pin/218072806929816437/&psig=AOvVaw2NChtim6b5cB_3ZKgcGFwW&ust=1540927529158412

THANK YOU FOR YOUR ATTENTION!



